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Company Overview

Company Growth and Reach

GLSA started as a one-man sales
organization and now serves multiple states
in the US and Mexico with 16 manufacturer
partnerships.

Strong Industry Expertise

The company boasts over 100 years of
combined engineering and sales experience,
delivering deep market knowledge and
technical support.

Core Values and Mission

GLSA emphasizes integrity, responsiveness,
and innovation to provide tailored solutions
and build long-term customer partnerships.




Mission
Statement

Comprehensive Industry Service

GLSA serves the electronics industry with expertise
across  passive  components, electromechanical
products, and advanced materials.

Strong Client and Supplier Relationships

GLSA focuses on building strong relationships for
seamless communication and collaboration with clients
and suppliers.

Localized Support with Global Expertise

The company provides unmatched coverage across
states offering localized support combined with global
industry expertise.

Commitment to Quality and Innovation

GLSA is dedicated to quality, reliability, and continuous
innovation to help customers achieve efficient design
and production goals.
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Awards and Recognition

Industry Awards and Accolades

GLSA has received multiple prestigious awards
recognizing excellence and top performance in the
electronics industry.

* "Most Improved Rep’
« "Top Performer #3"

« "Top Booking #3"

* "Rep of the Year"

« “Vendor of the Year’
« Others

Strategic Sales Excellence

Success is driven by GLSA's strategic sales approach
and deep understanding of market dynamics.

Customer Satisfaction Commitment

GLSA's dedication to customer satisfaction ensures
continuous improvement and trusted partnerships.




Sales Territories

Geographic Coverage

GLSA covers key regions across California,
Nevada, Arizona, New Mexico, and Baja Mexico
offering localized support and broad reach.

SOUTHERN CALIFORNIA

* Ventura

* Orange County

* Los Angeles

« San Diego

* Riverside / San Bernardino
NEVADA > LasVegas
ARIZONA > Phoenix and Tucson
NEW MEXICO

BAJA MEXICO > Along the California and
Arizona Border




Industry Market Segments
GLSA  serves diverse  industries
including:

* Industrial/Power Electronics

* Medical

« Consumer Electronics

 Telecom

« Military/Aerospace.

Strategic Market Position

GLSA's balanced portfolio and industry
focus ensure resilience and tailored
solutions driving customer success and
market growth.

A

Telecom

Consumer Electronics

Military / Aerospace




Industry Breakdown

Industry Market Segments Activity Level

Telecom
11%

Industrial/Power
Electronics
30%

Medical
24%
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Gary L. Smith

President

Territories:
« OC / Inland Empire
« Key Accounts
- AZ NM

Experience

GL Smith Associates Inc.

Sales Manager Bergquist

Branch Manager SW Industrial Supply
General Manager Wassco

Owner SG Products

33 Yrs
VAYE
2 YIs
2 Yrs
5yrs




v.glsmith.com

Jorge Pelaez

Outside Sales

Territories:
« Baja (Mexicali, Tijuana, Ensenada, Tecate).
« Sonora (Nogales)
« Other Major Mexico Cities on demand.

* Guadalajara
* Monterrey

 Juarez
Experience
GL Smith Associates Inc. RSAVIES
Skyworks Solutions 19 yrs
Conexant

Rockwell International
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Marty Rodriguez

Outside Sales

Territories:
* Los Angeles
« San Gabriel Valley
* San Fernando Valley

Experience
GL Smith Associates Inc.

3 Yrs




Joe Santos

Outside Sales

Territories:
« San Diego

Experience

GL Smith Associates Inc.

Kochur Trummer Corporation

US Navy

New hire
8 yrs

20 yrs




Suzanne Smith
Back Office Support

Areas:
« Accounting
» Marketing
 |T Support
* And a Loving NAG

Experience
GL Smith Associates Inc.
Wife

31 Vyrs




Allison Plourde
Office Support

Areas:
* Quote Follow Up
* |nside Sales

Experience
GL Smith Associates Inc.
Daughter

30 yrs




Major Distributors

Distributor Partnerships
GLSA partners with leading distributors ensuring wide product
availability and efficient supply chain management.
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Major Customers

Diverse Customer Base

GLSA serves major customers across industries, providing comprehensive solutions tailored to their
needs.
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Sales Philosophy and
Approach

Proactive Client Engagement

GLSA emphasizes active and direct interaction with
the design community to build strong client
relationships.

Targeted Account Management

Maintaining a focused account list and leveraging
synergy across product lines drives effective sales
strategies.

Tracking and Sample Distribution

Regular progress monitoring and distributing
product samples ensure opportunities are pursued
and orders secured.

Customer-Centric Solutions

Understanding customer needs allows GLSA to
deliver tailored solutions enhancing product
adoption and market reach.




Distribution

Collaborative Distribution Strategy

GLSA works closely with distributors to leverage
strengths and maximize market coverage
effectively.

Alignment of Sales Objectives

Outside sales representatives collaborate with
distribution partners to ensure shared goals and
strategic alignment.

Optimized Resource Deployment

Understanding distributor capabilities enables
GLSA to allocate resources strategically for optimal
outcomes.

Enhanced Service Delivery

Strong distributor relationships improve product
availability and support across all market
segments.
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Trade Shows and
Industry Events

Active Industry Participation

GLSA participates in major trade
shows and industry events to
showcase products and strengthen
partnerships.

Showcasing Innovations

Events provide opportunities for
real-time product introductions and
demonstrating industry innovations.

[ b ezmacy
aeRg"

£ 3

QR GLSWH nmuml_

Building Customer Relationships

Direct engagement with decision-
makers fosters trust and strengthens

customer and partner relationships. NAMM - Ap=c
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Why Choose GLSA

Proven Sales and Experience

GLSA's aggressive sales approach and
extensive experience provide a strong
foundation for success in electronics
markets.

Strong Distributor Relationships

Robust partnerships with distributors and
active trade show participation enhance
GLSA's market presence and customer
reach.

Customer Service Commitment

GLSA is dedicated to delivering exceptional
customer service and supporting clients in
achieving business growth.




[.ast but not least
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